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Source Source Credibility Date/Time Feedback 

Facebook: "Addicted to 
Starbucks" Group 
 
The group's description says 
"For anyone and everyone 
who has a healthy (or 
otherwise) addiction to 
Starbucks. Upload a picture of 
yourself and others drinking 
Starbucks!" 
 
http://www.facebook.com/grou
p.php?v=info&ref=search&gid
=2204878130 
 
 

- 173,835 
members 

 
- 2,034 pictures 

uploaded from 
fans 

 
- 702 discussion 

topics 
 
 

2006 - Present It's a public Facebook group created by three college 
students in Ohio. Starbucks fans from around the world 
are engaging by uploading pictures, writing on the 
group's wall, and participating in the discussion board. 
The discussion topics include the company's rewards 
program and price increases on drinks. However, it is 
not properly moderated, as many discussion topics do 
not pertain to Starbucks. The photo section, on the 
other hand, features very creative pictures from fans. 
The wall includes fans proclaiming their love for 
Starbucks and stating their favorite drinks. 

Facebook: Najia Hamid's 
Status. She uploaded a 
picture of her Starbucks drink 
from her iPhone with a 
caption: 
 
http://hphotos-snc3. 
fbcdn.net/hs200.snc3/ 
20772_761300565451 
_5030191_44476943_ 
1037352_n.jpg 
 
 
 

- 782 friends 
 
- 28 people "liked" 

it 
 
- 23 people 

commented 
 
 

February 12, 
2010 at 7:42pm 

"Apparently USF library Starbucks thinks I'm a mythical 
land. Awesome." 
 
She was expressing her frustration with a Starbucks 
barista who badly misspelled her name. 



 

 

Foursquare: Starbucks - Pike 
Pl & Stewart 
 
Kevin K. provided a tip about 
the first Starbucks, located at: 
 
1912 Pike Pl 
at Stewart St 
Seattle, WA 98101 
(206) 448-8762 
 
http://foursquare.com/item/188
620 
 

- Mayor of 5 
places. 

 
- Total Nights out: 

139 
 
- Total Checkins: 

301 
 
- To Dos Now 

Done: 4 
 
- Total Things 

Done: 20 
 
- 10 Badges 

 

January 22, 
2010 

"The coffee tastes exactly the same as every other 
one...the line is just longer. Trust me on this one... (3 
weeks ago)" 
 
The Starbucks at Pike Place in Seattle is the first 
Starbucks. Kevin K. provided a tip to Foursquare users 
stating that there is nothing special about the coffee at 
that location, but there is a long wait. 

Twitter: @WalterParada 
 
http://twitter.com/WalterParad
a/status/9047107839 
 

- 282 followers 
 
- On 14 lists 
 
- http://walterparad

a.com 

February 12, 
2010 at 11:17 

p.m. 

@walterparada: Can't wait for his hot cup of coffee from 
@Starbucks Saturday morning. :-) I know: I don't have a 
life, but a day is great after my Venti. 
 
Walter Parada tweeted about his excitement for a venti 
cup of coffee on Saturday morning. He included a '@' 
so the official Starbucks Twitter page will see his 
mention. 
 
 



 

 

Twitter: @CPWestergaard 
 
 
http://twitter.com/CPWesterga
ard/statuses/9025414720 
 
 

- 524 followers 
 
- On 16 lists 
 
- http://www.chrisw

estergaard.com 

February 12, 
2010 at 3:30 

p.m. 

@CPWestergaard: Heading to my neighborhood 
@Starbucks & will earn my 30th Rewards Star today. 
Seems fitting to go Gold today, opening day of the 
Olympics. 
 
 

Flickr: Starbucks group 
 
A public group with members 
who like and dislike Starbucks 

- 5,028 members 
 
- 14,396 items 

(photos) 
 
- 130 discussion 
 

January 1, 
2009 – Current 

Some consumers posted that they are concerned with 
Starbucks policy to allow guns inside its stores and 
others are supportive of it. This group discussion also 
has numerous negative posts about the photography 
policy. 

Topix: Joey 
 
http://bit.ly/cG76dj 

- 17.1 Million visits 
to site in 
December 2009 
(from Quantcast) 

October 7, 
2009 

Joey from Lynchburg, Va. response post to forum 
question: 
 
Is Starbucks Emerging from its Dark Age? 
 
Joey expressed that Starbucks does not focus on 
quality and its customers as much as they used to. 
 
 



 

 

Notsewfast: Member of The 
Consumerist Website 
 
Website with Consumer Posts; 
“Starbucks Continues to Try 
To Sell Food That Doesn’t 
Suck” 
 
http://con.st/5277579 
 
 

- 139 comments 
 
- 1.4 Million visits 

to site in 
November 2009 
(from Quantcast) 

June 3, 2009 at 
7:21 p.m. 

The post questions Starbuck’s campaign to sell 
healthier baked goods. Notsewfast’s reply expresses 
that healthy or not, their food is too expensive and that 
they should be more focused on selling food at better 
prices and if not, then stick to biscottis and cookies. 



 

 

Technology Blog, 
Thenextweb.com 

 
“Starbucks Formula for Social 
Media Success” 
 
Comment by: Ian Orekondy 
 
http://thenextweb.com/2010/0
1/11/starbucks-formula-social-
media-success 

- Quantcast, Rank: 
7,248 

 
- Top 10,000 site 
 
- Reaches 

553,000+ people 
monthly, 245 
thousand (44%) 
are in the U.S. 

 
- Reaches 2400+ 

people/day, 10.6 
thousand are in 
the U.S. 
 

January 11, 
2010 – Current 

The article discusses Starbuck’s formula and strategy 
for social media success.  
 
Ian Orekondy inputs many of his feelings about the 
strategies Starbucks is using and what he thinks has 
been a success and why or why not.  
 
Other commenters respected the work that Starbucks 
has done with social media. 



 

 

YouTube: “Starbucks girl” 
 
Evan Tabuenfeld’s official 
YouTube channel, 
theblacklistclub 
 
http://www.youtube.com/watch
?v=cAzv025N6n0 

- Views- 15,562 
 
- Ratings- 307 
 
- Comments-274 
 
- Channel views: 

111,115 
 
- Total upload 

views: 1,426,386 
 
- Subscribers: 

3,948 
 
 

Feburary 4, 
2010 -Current 

Some users felt that the artist was paid by Starbucks to 
use the company in his song for product placement. 
However, the majority of users couldn’t deny the 
catchiness of the song, and fun idea of falling in love 
with a Starbucks barista. 
 
One user, BTscryforattention posted: 
“this video is adorable. period. and so is the song. i bet 
starbucks will wanna get their hands on you so they can 
put the song in a commercial” 
 

Youtube: "Starbucks card 
mobile" 
 
http://www.youtube.com/watch
?v=vrxZ7gR1QNU 
 

- Total views: 123 
 
- Ratings: 7 
 
- Comments: 10 
 
- Favorites: 16 
 
- Channel views: 

7,974 
 
- Subscribers: 282 

September 23, 
2009 – current 

John Cook of TechFlash tries out the new Starbucks 
Card Mobile app at the Columbia Center Starbucks in 
downtown Seattle on Wednesday, Sept. 23, 2009. 
   Some viewers didn’t see the point of the app, while 
others thought it was a great idea.  Member PrinceSinn 
notes: “what’s the point..”  Member Gantman notes: 
“why give a receipt?” 



 

 

Money management blog, 
“Starbucks launches more lower-
calorie items” 

Walletpop.com 
 
http://www.walletpop.com/blog
/2010/01/11/starbucks-
launches-more-lower-calorie-
items/ 

- Top 5,000 site 
 
- Reaches 640,000 

people in the 
U.S. 

 
- Rank 2,823 
 
- 9,400 hits/ month 

January 11, 
2010 

This blog discusses Starbucks launching more lower- 
calorie items. 
 
Many of the people who commented were discussing 
Starbuck’s opinion about sending troops to war. There 
was a lot of rumored opinions and no actual clarification. 
People were mad at Starbucks without even knowing 
what was true or not. 
 

YouTube: “What do Starbucks 
and Walmart have in 
common?” 
 
http://www.youtube.com/watch
?v=L58EKo9XYiE 
 

- Total views: 
80,544 

 
- Ratings- 705 
 
- Comments- 795 
 
- Channel views: 

631,645 
 
- Upload views: 

45,630,063 
 
- Subscribers- 

38,040 
 

May 19, 2009-
current 

According to this documentary, both corporate giants 
have long track records of harassing their workers when 
it comes to joining unions. Harassment and intimidation 
are illegal under Federal law, and former employees 
and its union won't stand for it. They encourage their 
audience to tell Howard Schultz, Starbucks' billionaire 
owner, to respect the people who work for Starbucks. It 
is a video exposing atrocious labor practices with their 
newest campaign, Stop Starbucks. 
 
Even if people are not fans of the company, they still 
agree that they should respect their employees and 
allow them to unionize if they wish. 
 
Jrsipley: “I'm not a huge fan of any homogenized 
corporate food chain including Starbux but for the prices 
they charge for most of their drinks they probably could 
afford a bit more employee compensation. 
 
What matters is how they operate their business in 
regards to the employees, customers, vendors, 
community and quality of product. “ 
 



 

 

Sophie, a commenter on 
website, Seriouseats.com 
 
http://www.seriouseats.com/20
09/12/chateau-blanc-french-
macarons-coming-soon-to-
starbucks.html 

- A public “foodie” 
website  

 
- Robyn Lee 

posted story: 
French Macarons 
Coming Soon to 
Starbucks 

 
- Maximum visits 

to site: 91.9 
thousand/ month 
on February 6, 
2010 (from 
Quantcast) 

 
 
 

December 16, 
2009 

Sophie was not clear on which stores the new french 
macaroons were going to be sold at. Robyn Lee 
responded that she couldn’t get a list or information 
about where either. 

Shane, a commenter on 
Mashable: The Social Media 
Guide 
 
http://mashable.com/2009/05/
19/starbucks-social-
media/#comment-9538681 

- A social media 
website/ blog 

 
- Adam Ostrew 

posted story: 
Starbucks Takes 
its Social Media 
Marketing Offline 

 
- Maximum visits 

to site:  300 
Thousand/ month 
on September 
14, 2009   (from 
Quantcast) 

May 19, 2009 The post is positive in regards to Starbucks and how 
they are utilizing social media. Some of the comments 
are negative and are concerned with the position 
Starbucks is taking opposed to its competitors.  
 
Shane said: “However Starbucks is beginning to fail... I 
think it's because they have lost focus on their 
differentiation strategy. 
 



 

 

PURPOSE 
 
The international coffee chain and retailer, Starbucks is one of the largest coffee chains in the world. Based out of Seattle, 
Washington, the company was established in 1971. Starbucks continues to grow globally by marketing music, books, film, 
merchandise, and products. 
 
Monitoring social media conversation about Starbucks is important to ensure goals are met and will also help the 
company acknowledge areas for improvement. 
 
At times the company has publicly been a target of controversy on issues such as labor relations and environmental 
impact, but it continues to maintain a strong brand following through successful use of social media platforms. Twitter, 
Facebook, Youtube, and Starbuck’s own social network, “My Starbucks idea," are examples of high traffic sites where 
consumers are expressing their views of the company. Additionally, many other platforms of social media were studied to 
gain an understanding of how the public feels about Starbucks.  
 
 
METHODOLOGY 
 
By visiting a variety of social media sites we gathered an array of opinions that were supportive and non-supportive of 
Starbucks. Our focus was geared towards opinions posted between January 1, 2009 and February 11, 2010.  Research 
was conducted through: Facebook, Twitter, YouTube, Foursquare, Flickr, Topix, Message Board, The Consumerist 
website and various internet resources. Blog search engines such as Technorati and Google Blog Search were also 
utilized. 
 
The social networks were measured by the following (appropriate to its content): how many members in a group, the 
number of visits to the websites from Quantcast, number of views and by who originated the discussion. The majority of 
comments were taken into account when summarizing feedback and results. 
 



 

 

RESULTS 
 
After researching the Starbucks groups on Facebook, it was concluded that the coffee chain has a very large following of 
Facebook users. Many of them feel so passionately about Starbucks that they engage with the fan-made Facebook 
groups by posting pictures and posting on the discussion board or wall. The negative feedback that existed for Starbucks 
seemed to be mostly geared towards the baristas rather than the company itself. There was a great deal of discussion 
about Starbucks on Twitter as well. Twitter users are engaging with the company by replying to them and including their 
username while tweeting. Some fans are even having their tweets retweeted by the official Starbucks Twitter. Foursquare 
is a newer social media platform but there are numerous users who are checking in from Starbucks, especially the first 
Starbucks in Seattle. Many Foursquare users are providing tips for various Starbucks locations as well. 
 
In the blogs, however, there was a lot of controversy regarding Starbuck’s Flickr use and the Flickr group it sponsors. 
Many thought its “no photography in stores” policy contradicted its sponsorship of the photo-sharing website. 
Simultaneously, Flickr users were confused and unclear about the policy and had poor results in finding any clarifications. 
A majority of responses indicated that these consumers have been told not to take photos inside of Starbucks. Many were 
dissatisfied with Starbucks lack in addressing this issue. The unofficial Flickr Starbucks group had more members than 
the sponsored group. 
 
Another issue of concern was Starbucks stores being free of concealed weapons. Consumers were frustrated that such a 
law has not been put in place yet for some of the stores, and others believe that it dignifies their freedom. A consumer on 
Flickr, MrDat, posted, “I can't wait until the SB here in Texas starts putting up 30.06 signs (no concealed weapons). That 
might mean the last of my SBUX purchases.”  
 
Other sources, like the Topix Message Board and The Consumerist website, showed consumer concerns about customer 
service at Starbucks and its lack of quality priced food and drinks. One consumer compares Starbucks to Panera Bread. 
She suggests Starbucks take a different approach to serving food, by supplying quality baked goods that bring customers 
in to eat, giving them more reason to decide to buy coffee and food. On Starbuck’s own feedback site, many people 
expressed that they would like to see a variety of coffees every once in a while instead of the Pikes Place roast. 



 

 

On a highly regarded social media “guide” site, Mashable.com, many commenters showed concern with the atmosphere 
of Starbucks and others are talking about how expensive the coffee there has become. One consumer, Shane said:  “I 
think it's because they have lost focus on their differentiation strategy. I can go to Duncan Donuts or McDonalds to get 
coffee now. I go to Starbucks to sit down and do homework. I go for the atmosphere. Not all for the $4 coffee. 
Currently I don't because it's not comfortable in there. No Cushions on the seats. A/C is kept very cold. No Free Wifi. 
Now I got to Borders Seattle coffee or Panera Bread for comfort or Wifi.” 
 
On seriouseats.com, consumers were unclear of which Starbucks were selling french macaroons. Starbucks stores did 
not have any type of information out about where the pastry could be purchased. One user, Sophie, said:  “I just stopped 
at Starbucks to buy the Macarons and the manager knew nothing about them. I then called Starbucks headquarters in 
Seattle and they too had no clue. Where are these Macarons being sold?” 
 

Bloggers are either revealing the company’s formula for social media success, or informing audiences of new strategies, 
such as new low calorie options. Commenters on blogs are showing concern about Starbucks policies and involvement in 
foreign affairs. YouTube demonstrates how to use innovative technologies the company has adapted, such as the 
Starbucks mobile application for your iPhone, or even uses the brand favorably in a music video, such as Evan 
Taubenfeld did in “Starbucks girl.” As Starbucks has been involved in controversy on labor relations, YouTube users took 
advantage of the negative attention and provided a video revealing the company’s employee practices and relationship 
with employee unions. 
 
CONCLUSION 
 
After evaluating the various ways in which internet users were discussing Starbucks in various social media platforms, it 
was concluded that the company is generally well perceived. There are many dedicated fans who are expressing their 
appreciation for the company online. There are multiple social media websites that are officially operated by Starbucks 
through which many fans engage. However, avid Starbucks fans are creating their own methods of reaching out to other 
fans – some even going above and beyond to glorify the company through posting images and discussing their favorite 



 

 

drinks. Most recently, fans are discussing the rewards program and their quest to reach gold level. Although negativity 
was discovered, it was not very prevalent. Despite the economy, pricey drinks, and controversies; Starbucks is being 
discussed positively.   


